Culture

138 SPRING 2026 K KEENELAND.COM

LEXINGTON’S NEW
CAMEL CLUB
OFFERS A MIX OF
COWORKING AND
SOCIAL EVENTS

By Robin Roenker
Photos by Pat McDonogh



The Camel Club’s
name, front door
knocker, and artwork
reference the 1920s-era
camel statue that
marks Lexington’s zero

milestone,or city center,
at Phoenix Park.
]
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The Camel Club occupies the site that previously housed Cross Gate Gallery, which has moved to new quarters on Old Vine Street.

ithin the historic property at 509 East
Main Street, a chic and inviting multi-
generational gathering space has emerged.

Formerly headquarters for Cross Gate Gallery — now in
business on Old Vine Street —the iconic pink-hued establishment
has found a next chapter as the Camel Club, a new Lexington social
club launched in April 2025.

While only operational for roughly a year, the club has quickly
become a go-to gathering space for daytime business networking,
intimate dinners among friends, and special events alike.

“In Lexington, there are a lot of places you can go for weddings
and other large-scale events. But there weren't a lot of places where
10 to 15 people could get together, get off their phones, and connect
socially;” said club co-founder Tyler Bromagen, an experienced real
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estate entrepreneur who with his wife, Caroline, also owns Frank-
fort’s Ashbrook Hotel.

“All of the spaces here are designed to promote socializing,’
agreed fellow Camel Club co-founder Field Ladd, who in his ear-
lier years lived in the property’s former upper residence, above his
father’s first-floor art gallery. “Our plan was always to preserve the
building and create something that Lexington had been missing”

A Welcoming Hub

From the start, the Camel Club’s founding partners — the Brom-
agens and Ladd, plus Hank Morris, Brian Babbage, and Will Ryan
— knew they wanted to make the club a space where all members
could feel comfortable and at home, regardless of their age or back-
ground.

“It was very important to us [in creating a social club] to not cre-
ate a copy of something you might find in New York or elsewhere,”
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said Morris, a veteran developer who also helped launch
Lexington’s Manchester Hotel and Granddam restaurant,
among other projects.

At the Camel Club, “we really wanted to create a pro-
gram designed around Lexington,” Morris added. “Our
goal was to create a place that would hit on all age groups
and all walks of life here. We wanted the club to be a melt-
ing pot where people can come together and better them-
selves and be part of a real community.”

Aiming for a vibe that’s sophisticated but not preten-
tious, the Camel Club’s founders worked with New York
City-based interior designer Jenny Bukovec to create
warm color- and texture-rich spaces that invite con-
versation and connection. Furnishings were either cus-
tom-made for the club or are vintage pieces. The club’s
floor tiles were custom-made at a Moroccan tile facto-
ry. Wallpapers came from Tokyo, London, and beyond.
“We spent a year finding these little cues from around
the world that we thought would work well in the space,”
Morris said.

Several of the art pieces on the walls come from art-
ists who formerly had or still have ties to Cross Gate
Gallery. In the stairway landing to the second floor,
a newly commissioned large-scale painting of a cam-
el dominates the space — a nod to the building’s new

Clockwise from above, the ownership group comprises Brian Baggage (left) and
William Ryan; Caroline Bromagen (left), her husband Tyler (center), and Field Ladd,
whose father, Greg, founded Cross Gate Gallery; and Hank Morris. They bring di-
verse talents to the business.

142 SPRING 2026 K KEENELAND.COM



Culture
Club

namesake, which itself was inspired, in
part, by the 1920s-era camel statue that
marks Lexington’s zero milestone, or city
center, at Phoenix Park.

The club’s design “tells the story of Lex-
ington, while incorporating some global
eccentricities by international artisans,”
Morris said. “Many of the hues and tones
take inspiration from the Bluegrass and all
things bourbon, but in a way that pullsin a
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refined, global aesthetic” Barbara Rubin (left) chats with Emma Caroline Carmon in the Camel Bar.

Engaging and Eclectic

Camel Club members have access to the full property, including
the club’s expansive first floor, which features a sunlit front parlor
and chic central library and bar space, all designed with intimate
seating to accommodate cocktails or fine dining. The ground-floor
“listening lounge” at the back of the property is outfitted in funky,

Right, enjoying lunch
in the club’s library B ESTRATTLEE
are, from left, Dr. Gary lll lIII
ney, George Van Meter, l I . “

Hoffman, Buzzy Ken-
and Herb Miller. SEEEER A

Below, Caroline Siemers .
gets work done in the D E J
study. Below right, Izzy * i \ |
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Taylor, owner of the i
Lexington-based hat
company Kate Recon-
structed, wears one of
her creations to lunch
at the club.
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casual décor that mimics the vibe of a 1970s-era rec room.
Upstairs, the property includes a lavish second-floor theater
room; another, smaller bar; a small kitchen; a coworking lounge; a
conference room; and multiple private phone booths for conference
calls. In warmer months, guests can also opt to dine outdoors on the
property’s upper terrace or in the courtyard
garden. Membership also includes access to
an in-house concierge service and private
spirits lockers, among other perks.
Executive Chef Nathan Voorhees, for-
merly of Epping’s on Eastside and Coles 735
Main, oversees the clubs culinary menu,
which changes monthly and focuses on
locally sourced, seasonal specialties. Mean-
while, General Manager Brooks Sherrel, an
experienced sommelier and former director
of dining operations for the High Hampton
resort in Cashiers, North Carolina, has set a
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goal of developing “one of the best — if not
the best — wine programs in Kentucky” at
the Camel Club, Bromagen said.

Currently, the club has approximate-
ly 450 members, with room still to grow.
Memberships range from $125 to $250 per
month for individuals, or from $200 to $350
per couple, and brand and corporate mem-
berships are also available.

Many of the clubs members — who range in age from 21 to
80-something — have found the club to be a source of fulfilling,
new, intergenerational friendships. Connections on the proper-
ty occur easily, Ladd said, thanks in large part to the club’s robust
event schedule, which includes everything from private cooking
and cocktail-making classes to a chef-led supper club, weekly wine
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tastings, a book club, film screenings, a speaker series, live perfor-
mances, and more.

“Our staft is so creative and interesting. Everyone is encouraged
to suggest programming ideas, and we just run with them,” Brom-
agen said. “Every month, we'll toss out new ideas, not knowing if
they will all be a hit or not”

One of the club’s biggest surprise programming successes to date
was an immersive cinema experience, where Voorhees and his team
curated a meal around the 1986 Kurt Russell film “Big Trouble in
Little China” “The movie mentioned egg rolls, and egg rolls came

The Phone Booth offers private work space.
Right, the club holds movie nights in its
theater, showing classics such as “Pulp
Fiction.”
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One of Leonardo da Vinci’s revolutionary portraits of women, reimagined by artist
Christine Huskisson, right, is part of a rotating collection of art at the club.

out. At another point in the film, fog starts rolling in, and our staft
all came out with trays of dry ice, spilling fog around these amazing
little cocktails. It was so seamless and really cool,” Bromagen said.

For his part, Ladd has enjoyed the camaraderie thats possible
when people put down their phones and truly engage with one an-
other — a process that feels a little more natural in a space built for
networking like the Camel Club.

Ladd’s recent Camel Club book club discussion of Hemingway’s
“The Sun Also Rises” led to a rich sharing of different interpreta-
tions, all based on members’ varied life experiences, for example.

“What I've been most surprised by is the difference in ages of the
people who are enjoying the space;” he said. “I'm in my 40s, but I
can easily name a dozen people who are in their 20s to their 60s or
70s whom I would never have met and become friends with, if not
for the Camel Club”

“I think [the clubs membership diversity] speaks to the fact that
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Clockwise from top left, popular Camel Club fare includes garlic noodles
and broiled sardines with accoutrements. An old fashioned beckons in the
second-floor bar. Bartender Jacky Bullock shakes a mixed drink.
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were trying to make a home for every-
body;” Caroline Bromagen said. “I think we
demonstrate great upscale hospitality but
not in a restrictive way. No one feels out of
place here”

At the Camel Club, maximizing guests’
social experiences is the primary focus. The
founders see the space, as the club’s tagline
says, as “Lexington’s first culture and com-
munity-driven social house”

“Unlike a country club, we don’t have to maintain an 18-hole golf
course, pickleball courts, a pool, and all that. So, we can truly focus
on elevating the social engagement opportunities we're offering to
our members,” Tyler Bromagen said.

Flex Space

To fete the start of 2026, the club’s lavish New Year’s Eve party
hosted roughly 200 attendees for a night of elevated celebration —
complete with champagne and 11 kilos of caviar.

And while the property is expertly equipped to hold such special
black-tie events, on an average day, members are more likely to use
its café tables as their casual and comfy remote work headquarters.

“The daytimes are my favorite time to go [to the Camel Club], be-
cause it has this calming energy about it;” said Leah Martin, vice pres-
ident of LM Communications. “I get so much work done there. The
nights there are also fun, but the daytimes for me are the sweet spot”

Martin added that the club goes out of its way to ensure its fe-  Club members can enjoy The Garden, an outdoor dining space and

male members always feel comfortable there. place to unwind.
“Sometimes I feel like social clubs have a reputation of being a
‘boys club’ or an elitist club, and, for me, the Camel Club is the op- The clubss easy flex from workspace to social space is intentional

posite of that,” she said. “They do a wonderful job with their pro-  and part of its charm. “The idea is, you can come during the day
gramming and just the nature of the space to really make female  and work here, but then when five oclock comes, the laptops close,”

members feel welcome and at home here” Tyler Bromagen said.
Another of the club’s biggest strengths is its ability to pull in an And when it comes to post-five oclock socialization on-site, there
eclectic group of members — from all ages and all walks of life —  are always plenty of options. That’s the Camel Club’s specialty. KM

who represent an array of industry and business sectors across town,
said member Chase Fairchild, CEO and founder of Bolt Marketing.

Fairchild also often works remotely at the club, frequently host-
ing meetings with new clients over lunch. He’s found membership T H E c A M E L c L U B
there to be a source of not only new friendships, but also new op- 509 E. Main Street, Lexington, KY 40508
portunities to network and grow his business. Phone: (859) 788-6540

“I've met people [at the club] who have become clients, and I've Online: camel.club

become clients of theirs as well, so [membership] has been mutually
beneficial across the board,” he said.
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